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Abstract IV. Results and Discussion
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I. Introduction I
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Wlthl.l’l the paSt ten yeaI'S, thankS to ‘F}l.e ad\.fel’lt Of BBC AmeI'lCa,.Il:lany Percentage Of Po ulation Of a BaChelor'S Of Gl‘adllate LeVel Degree Figure 6: Wordle word cloud created Showing the dominance of Doctor Who from the data set *created using States
Americans have at least become familiar with some aspect of British culture. http://www.wordle.net/

Figure 5: Graphical representation of the number of tweets per program by state. The number of tweets was normalized using the population of the state.

One of the most prevalent forms of culture that is leaking from across the pond
is taste in television shows. Many shows that are now household names, such
as Doctor Who, Downton Abbey, Top Gear, and Planet Earth. This project was
inspired by this growth and my own love of British programming. It also came
from the curiosity of working with social media, in this case tweets, as the main
form of data. The goal of this project was to see if there is a certain
demographic to viewers of BBC shows and where in the United States those
pockets of British television viewers are located. This data could lead to better
awareness of cable and satellite service providers of their audiences and allow
them to analyze in what areas it would be beneficial for them to offer BBC
America.
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Instances of GeoCoded Tweets of Specific Hashtags Across the United States
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out exactly how to approach the issue. Through the process I read several — . R R R e B et s IR B S | L
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OVETVIEWS, ON€ from Adve.rtlSlng Age al?d the other frF)m the BBC ?lfflhates Figure 1: Educational Attainment of Bachelor’s Degree or Higher by State ‘ ‘ = State
website, just how productive BBC America has been since its creation. These Data from ACS, 1-year survey, 2011 *created in ArcMap 10.1 Figure 4: Map from raw data showing the geographical instances of the
articles seemed geared towards potential investors and thus were very different hashtags across the contiguous United States. *Data from Twitter Figure 3: Graphical representation of total number of relevant tweets from each state, normalized by the population of the state to give the

API, map created using ArcMap 10.1 number of tweets per person. *Note Montana and North Dakota did not have any geocode tweets over the course of the data collection period.

complimentary of the company. The Advertising Age article was where I first

got the idea to compare viewership to demographics such as income and .
educational attainment. The BBC Affiliates overview gave particular III. MethOdOl()gy V. Conclusion

recognition to Doctor Who and Top Gear as shows that had grown The research was completed in a variety of steps. Firstly census data on educational The conclusions of this experiment are as expected. In general, the state that have the larger percentages of more highly eduacated persons and a high income, tend to watch more BBC America programming

substantially, thus giving me two shows to look at. With this, I decided to look attainment and household income was collected using the ACS 2011 1 year survey. Then than those in other states. The states that match both of these are also the states with the highest total viewership, (CT, DC, MA, and NJ). This generalization shows that perhaps cable or satellite companies
up a bit about the programming of Doctor Who, as it was the program that using GIS, the two maps, figures 1 and 2 were created to show the differences in educational should think about making BBC available in Colorado, Washington State, New Mexico, Virginia, New York, and California
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